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Social Media <> Sexualidade

* Social Media (SM) interfere com a sexualidade?

* Tecnologias da Informacao e Comunicacao permutam?
* Novas tecnologias permitem novas interaccoes?

e Sexo: Mais? Menos? Melhor? Pior?

* Crescimento SM J

* +Plataformas sociais o
* +Aplicacdoes de encontros
* +Interacgao 1
* Melhorinteracc3o?! Evolugéj?










O PAPEL DAS REDES SOCIAIS NA SEXUALIDADE
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HOMOSEXUALIDADE

Meet Guys Near You

With Grindr

Meet guys & home or on the road for free
with Grince FOPIPTIONE OF 1RO 10t

Start chaftting with
local guys In seconds!
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GO g Ie Harvey Weinstein #MeToo
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Social Media

* Tina Sharkey, 1994

* “It's not like service media, and it's not
quite informational media -- it's social
media!'" she said.

* "It wasn'tmedia we were creating -- it was
media we were enabling." ”

* Twitter, Blogs, Youtube, InchAllah.com

* LigacOes entreindividuos,

* Facilitadas por empresas: gratis!
* [fit’s free... you are the product!

* Quantos adultos usam SM (EUA)?
e 2005: 8%
 2013: 72%
e 2016 (18 — 29 anos): 97%

Duggan M, Smith A. Social media update 2016. Pew Research Center; Washington, DC: 2017.

[x] This image cannot currently be
displayed.




Social Media

* Critérios de Boyd and Ellison’s para Social Media
e Construirum perfil num sistema fechado
e Listar utilizadores (partilha de caracteristicas)
* Ver ligacOes existentes entre utilizadores

facebook. 2 billion monthly active users 51%
Google+ 26%
(11 Tube 25%
twitter 22%
SRy 21%
QQ =R 21%
20%
19%
12%
éVArenren 10%

“0gos 16-64 0% 10% 20% 30% 40% 50% 60%



Sexting is not Social Media

AND WHO TEXTED
YOO TS ?f

* Interaccao directa

] This image cannot currently be displayed.

* Bypass SM
* “send me nudes’
* “revenge porn”
e “slut shaming”

)




Social Media para obter parceiro sexual

* Obter rapida e convenientemente parceiro
* Ordenar resultados (preferéncias)
e Controlar informacao comportamentos

* Comunidade sem estigmas sociais

* Men who have sex with men (MSM):
* Onde conheceuo 12 parceiro? 1993 vs 2002

e Online:3%>>>61%
e Bar:34%>>>17%

* Comportamentosonline ? Comportamentosderisco?

e Resultados contraditorios
* N2 parceiros
* Sexo sem proteccao
* Comportamentos

Gay and bisexual men's use of the Interet research from the 1990s through2013.Grov C, Breslow AS, Newcomb ME, Rosenberger JG, Bauermeister JA
J SexRes. 2014, 51(4):390-409.



Social Media — Aplicacoes Geosociais

* Usam geolocalizacao para estabelecer Ilgagoes entre
utilizadores (>proximidade)

* Young MSM (18-24):
* Facebook: ligacdes a pessoas q
 Grindr: ligacdes a novas pessod ST A

£ ola nSO me fOoGe

* Resultados contraditérios “comportamentos” on/offline
* % semelhante de comportamentos de risco
* >Probabilidade(preservativo)se conhecido através da app

* Estudos em meio urbano: falta avaliar o meio rural
* Locais onde é +facil ter acesso a telemdvel do que a agua canalizada

Rice E, Holloway |, Winetrobe H, Rhoades H, Barman-Adhikari A, Gibbs J, et al. Sex risk among young men who have sex with men who use Grindr, a smartphone geosocial
networking application. J AIDS Clin Res. 2012;54:005. doi:10.4172/2155-6113.54-005.

Use of the Internet and mobile-based "apps" for sex-seeking among men who have sex with menin New York City.Grosskopf NA, LeVasseur MT, Glaser DB Am J Mens Health.
2014 Nov; 8(6):510-20.
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SEXUAL MEDICINE (@}

Sexual Medicine in the Social Media

Mt Fode, MD, PHD FECSM® , S e Aalan, MD, FECSM, MHM

* 12 jornal Medicina Sexual no Social Media (2014)

* Altmetrics: indice de citacdo ~ Factor de impacto
* Visualizacoes / Partilhas / Discussoes

e Artigos +tweets tém 11x +citacoes no Google Scholar

* Artigos +Facebook posts, +blogs tém +citacdoes Web of Science

Eysenbach G. Can tweets predict citations? Metrics of social impact based on Twitter and correlation with traditional metrics of scientificimpact.
J Med Internet Res 2011;13:e123.
Thelwall M, Haustein S, Lariviére V, Sugimoto CR. Do altmetrics work? Twitter and ten other social web services. PLoS ONE 2013;8:e64841



Social Media — PubMed
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Social Media: Oportunidade para Investigadores/Médicos

e +Estudos para caracterizar influéncia SM Sexualidade

Social Media and Sexual Behavior Among Adolescents: Is there
a link?

2017: Empirical evidence on the impact that social

media has on sexual health behaviors among youth is
sparse.

* Desafios de implementacao — Mudanca de atitudes

* Diversidade de utilizadores
 ?Como garantirque a mensagem é adequada a audiéncia®?
e Confidencialidade
* Privacidade
* Informacdo acessivel a outras empresas/anunciantes?
The intersection of youth, technology, and new media with sexual health: moving the research agenda forward.Allison S, Bauermeister JA, Bull S, Lightfoot M, Mustanski B,

Shegog R, Levine D J Adolesc Health. 2016 Sep; 51(3):207-12.
Social networking and online recruiting for HIV research: ethical challenges.Curtis BL J Empir Res Hum Res Ethics. 2015 Feb; 9(1):58-70



Social Media: Oportunidade para Investigadores/Médicos

* |[dentificacao de comportamentos de risco
* Promocao de habitos saudaveis

* |[dentificacao de comportamentos de risco

* Ligacao a “estranhos” com intuito sexual
* Aumentaon? de parceiros
* Promoverdialogo sobre sexo seguro
* Diminuircomportamentos de risco (previamente negociados)

* Promocao de habitos saudaveis
* 50% jovensinteressados em receber informacao via SM
* Apps Recrutamento de rastreio DSTs (HIV, Sifilis)
* Ensino / motivacao uso preservativo

Drama and danger: the opportunities and challenges of promoting youth sexual health through online social networks.Veinot TC, Campbell TR, Kruger D, Grodzinski A,
Franzen SAMIA Annu Symp Proc. 2016; 2016():1436-45.

Patterns of lifetime and recent HIV testing among men who have sex with men in New York City who use Grindr.Rendina HJ, Jimenez RH, Grov C, Ventuneac A, Parsons
JTAIDS Behav. 2014 Jan; 18(1):41-9.



Social Media: Oportunidade para Investigadores/Médicos

* Health Insurance Portability and Accountability Act (HIPAA)
* SM:

Advertising or promoting messaging or services but
providing means of acquiring additional information

outside of Social Media seems to be the current best-practice for
maintaining confidentiality and privacy

Telefone
Email
Links especificos (externos ao SM)

The intersection of youth, technology, and new media with sexual health: moving the research agenda forward.Allison S, Bauermeister JA, Bull S, Lightfoot M, Mustanski B,
Shegog R, Levine D J Adolesc Health. 2016 Sep; 51(3):207-12.
Social networking and online recruiting for HIV research: ethical challenges.Curtis BL J Empir Res Hum Res Ethics. 2015 Feb; 9(1):58-70
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(o Uk 11 TEITY Rate this article: 7 7 77 7,20 views

The final, pear-reviewsd varsion of this paper has been sccepled for publication in BJUN,
You can find it here. Please cite this article as dok 10.1111/byju. 127688

Tha socal mecia revolution is wall Lncarway. Facebook, Twitter, YouTube, Instagram, Webo,
Bogoer, Linkeding, and maryy other socisd medis plations, have now ponetried deeply Inlo our
ves and have ransformed the way In which we communicate and engage with sockety. The
SANSUCS e SIAgOering. As of mid-2014, the 1otal rumber of global Lsers of the following platfonms
has mxceeded DElons of Decple From every ralon n e workd
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Engaging responsibly with social media: the BJUI Guidelines

1 —Assumirque tudo o que colocamos online vai ficar para semrpe e acessivel a todos
3 — Devemos explicitar que o que estamos a escrever € a nossa opiniao, e nao da
instituicaoonde trabalhamos.

5 —Mencionar sempre que possam existir conflitos de interesse.

7 —Nao escrever posts zangado —devemos ser semprerespeitadores.

9 — Alertar colegas que possam ter tido um comportamento impréprio para um

profissional de saude.
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